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Introduction
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Getting His Attention

INTERESTS AND HOBBIES                                                               ATTITUDE TOWARD HIV AND HIV RISK
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STAGE 1  SPECIFIC BARRIERS

STAGE 2  SPECIFIC BARRIERS

STAGE 3  SPECIFIC BARRIERS

SERVICE EXPERIENCE CONSIDERATIONS
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Where to Engage Him

AREA TYPES      REGIONS                                 PRIMARY MEDIA EXPOSURE
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How to Prioritize Him

HIV RISK              ABILITY TO MAKE OWN DECISIONS

                                        STATISTICAL PROPORTION 
                                        OF UNCIRCUMCISED MEN  
                                      
                             WHERE THIS SEGMENT IS 
                             IN THEIR JOURNEY

                                        Stage 1: Relate

                                        Stage 2: Anticipate

                                        Stage 3: Relieve
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